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ATTENTION, WITH INTENT.

A fast-growing U.S. audience choosing to watch, follow and engage.

10M 45.4K

FACEBOOK VIEWS / 28 DAYS NET NEW FACEBOOK FOLLOWERS / 28 DAYS

6.43M 541K+

INSTAGRAM VIEWS / 60 DAYS INSTAGRAM INTERACTIONS / 60 DAYS

386K+

FACEBOOK ENGAGEMENTS / 28 DAYS

93.1%

INSTAGRAM VIEWS FROM NON-FOLLOWERS

362K+ FOLLOWERS ACROSS FACEBOOK + INSTAGRAM

267K Facebook ¢ 95.2K Instagram



THE PEOPLE BEHIND THE REACH.

Not just traffic. A predominantly U.S., adult audience.

Audience data: Instagram Insights

Top locations ®

Countries Cities

United States

a4.2%

96.2%

Canada

0.7%
United Kingdom

0.5%
Nigeria

0.3%
Jamaica

0.3%
Follower active times ®
Based on your current time zone (EDT)
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COMPLEX MONEY.
PLAIN LANGUAGE.

Misha Rose turns intimidating subjects into visual,
conversational content people stop to understand.

REAL ESTATE ownership, development, real-estate debt
MONEY credit, investing, wealth-building

BUSINESS entrepreneurship, digital products, income

LIFE travel, motherhood, style and everyday ambition

The brand belongs inside the idea - never pasted on top of it.



PROOF OF BEHAVIOR.

Three pieces of finance and ownership content. Three signals brands care about.

come up out of it ....

Q Public - @ Sep 6, 3:06pm

More details

- Creator assistant

FRACTIONAL REAL ESTATE

1.46M -

39K likes « 18K comments

7.8K sends ¢ 6.2K saves

4,709 follows

These are not vanity metrics. They show the content can earn attention, interaction and follower action.

This Is NOTHING NEW ! When you join my Tier 1...

July 11 - Duration 0:27
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Overview ®

Views
Interactions

Profile activity

REAL-ESTATE DEBT

923K e

33.2K engagements

5,235 follows

77K

187,433
42,037

4,157
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OWNERSHIP

454K e

9.7K engagements

1,691 follows

1.5M

Views

1.1M

Views

979.1K

Views

616.3K

Views

327.7K

Views

314.1K

Views



BUILT TO BE WATCHED.

Partnership concepts shaped around the product, the audience and the behavior we want to create.

01 NATIVE EDUCATION 02 VISUAL EXPLAINERS
A product integrated into a useful money, Paper demonstrations and tactile concepts
ownership or business lesson. designed to stop the scroll.

03 STORY-LED INTEGRATION 04 SERIES + CAMPAIGNS
The brand enters through a real problem, Multi-part branded education built for
decision or lived business moment. repetition, memory and conversion.

AVAILABLE: FACEBOOK REELS ¢ INSTAGRAM REELS « STORIES ¢« UGC « PAID USAGE / LICENSING
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